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Purpose:     
The purpose of this research project is to study how social media is being used in 

different public relation environments. By interviewing several public relations 
practitioners we hope to gain an understanding of social media techniques, measurements 
and advancements.

The objectives of this research study are:
• To determine how public relations practitioners use social media in relation to P.R. 

campaigns.
• To understand how public relations practitioners learn about new social media 

techniques and how they implement them.
• To explain how professionals measure social media.
• To determine how student’s can prepare themselves for a future in a public 

relations profession.

Methodology:     
This research was completed by conducting interviews with four public relations 

professionals. Two of these interviews were done at a PRSA event. Kamden Kuhn is a 
recent alumnus from the University of South Florida who is new to the P.R. profession. 
She currently works for ALS Florida. Her interview lasted approximately two minutes and 
was recorded using a recording application on a cellular phone. Our second interview was 
with Paul Stern, the Vice President of Maronda Homes. Stern is a local resident of the 
Tampa Bay area looking to implement new social media techniques within his company. 
The interview lasted around four minutes and was conducted using a digital voice 
recorder. Both of these interviews were recorded at 11 a.m. on Tuesday, October 13, 2009 
at the USF Downtown Center. 

Our other two interviews were completed at a FPRA event at 11 a.m. on Wednesday, 
October 28, 2009 at the Stetson University’s Tampa Law Center. Our first interview was 
with Janice Muhkia, who works for the Florida Advanced Technological Education Center. 
Muhkia is a recent USF graduate. She is the first and only media relations specialist at her 
company. Her interview lasted approximately ten minutes and was recorded using a 
digital voice recorder. Niki Paksoy was our last interviewer. Paksoy is the marketing 
director and creative services director at United Way. Her interview lasted about five and 
a half minutes and was recorded with the same recording device. 



Results:
Public Relations practitioners use social media in their P.R. campaigns.
The interviewees mentioned that they all use some form of social media in each of their 
campaigns and projects. 

“We have an online profile at FaceBook.com/florida. So what we do are things like blogs, 
we update everything like upcoming events and we have monthly newsletters in blog 
format so we connected that to our FaceBook page.”—Janice Muhkia

“I say we use it to compliment our traditional media efforts. So we use FaceBook, Twitter, 
we use YouTube. And, I mean, we use it to announce events, we use it to build 
relationships with our supporters that our existing, and post pictures.”—Kamden Kuhn

“As a way to network with our past clients and realtors.”—Paul Stern

Public Relations practitioners do not know enough about social media yet.
They are constantly looking for ways to find out about new social media outlets.

“… through my friends’ kids that are high school age, college age and what not and try to 
find out what’s active engagement for that age group, and then, you know I get a lot of 
web feeds where Google feeds me ads, articles rather that are on the subject.”—Paul Stern

“Our social networking thing is pretty much in the infancy stage, so we are just learning and 
observing and seeing what everyone else is doing and seeing if that’s a track we want to 
follow.”—Janice Muhkia

“I get an e-mail newsletter on social media everyday so I stay current based on that. And 
then also just reading magazines. We have a guy in our office who’s all over this stuff. 
Especially the newest things.”—Niki Paksoy

Professionals are attempting to learn ways to measure social media.
Practitioners interviewed aren’t sure their measuring techniques are necessarily accurate.

“I’m just not sure that those results our tangible enough. They might be, you know, 
measuring an output, but they’re not necessarily measuring an outcome. So I think that 
they’re kind of maybe… I don’t want to call them inferior methods, but I don’t know that 
we’re getting the information we need by doing that.”—Kamden Kuhn

“… we’ll find out, hopefully, but there’s a lot of inaccuracy, it’s very hard for us to put a 
finger on why somebody ended up with us, and at the end of the day, as long as they 
bought, I’m happy.”—Paul Stern

“That’s why I’m here today because the other thing I was going to say was we know how 
many people view our website. That’s pretty easy - Google Analytics, how many people 



read our newsletter, and we know how many friends we have. But how many of those that 
are sharing our messages and all of that, we don’t know how to do that.” – Niki Paksoy

Students need to be up-to-date on all new advancements before getting into a P.R. 
career.
Interviewees gave students advice on what they should be knowledgeable of. 

“I would definitely say that you should be really up to date with any modern marketing 
tools…Another thing is pod casting, I know Dr. Burns is very high on that and she taught us 
that and I have been able to use that in my job pod casting, blogging, you know being  able 
to participate in forums, discussion boards, I think these are some of the things I can think 
of on the top of my head.”—Janice Muhkia

“Spend some time understanding how, I guess, how our society is changing and how people 
are using social media and maybe how dull people are getting to print advertising, like I 
think the whole, the average buyer is more of, I guess people are opting in, instead of being 
impaled with advertsing messages like they used to be two decades ago.”—Paul Stern

“I would say… You know one thing that’s really still ambiguous out there is how, 
concerning P.R. research classes, is how do we research the effects of social media. So if it’s 
even possible to learn how that gets researched is some really practical way that’s not like 
web hits or something that would be a great thing to learn, I haven’t learned it yet.”—
Kamden Kuhn

Conclusion:
The conducted interviews primarily answered our objectives, but in a different 

manner than expected. We discovered, through our interviewees, that for the average 
public relations practitioner social media is new to them and the company. While they are 
using some forms of social media, like FaceBook and Twitter, new social media outlets are 
hard to come by or keep track of. Measuring social media is also something practitioners 
are having trouble with. While they can measure the outputs such as hits and followers, 
they are having a hard time trying to find a way to measure the outcomes like how the 
message is being spread or perceived. According to our research, social media is a growing 
technique where much research is still needed. Most of our interviewees seem to think the 
younger population would be better informed with social media and its uses.

Appendices:
Interview Questions: 
Objective 1

1. How do you use social media in your P.R. campaign?



2. How do you anticipate using it in the future?

    Objective 2
3. How do you find out about new social media tools/applications?
4. Is anyone in your company considered a social media expert? Do you have a group of 
employees with social media knowledge/experience?

   Objective 3
    5. Are you measuring social media effects?

o If no: Why not?
o If yes: How?

 6. What are the challenges faced when measuring?

Objective 4
 7. What should students be learning now to prepare for a career in public relations? (old 
ways vs. new ways)
 8. What social media tools/applications should students be knowledgeable of?

Kristin’s Interview with Kamden Kuhn:
Kristin: How do you social media in your P.R. campaigns?

Kamden: I say we use it to compliment our traditional media efforts. So we use FaceBook, 
Twitter, we use YouTube. And, I mean, we use it to announce events, we use it to build 
relationships with our supporters that our existing, and post pictures… like I said like build 
relationships and engage our supporters more.

Kristin: What should students be learning now to prepare for a career in P.R. by means of 
using social media?

Kamden: That’s a great question. I would say… You know one thing that’s really still 
ambiguous out there is how, concerning P.R. research classes, is how do we research the 
effects of social media. So if it’s even possible to learn how that gets researched is some 
really practical way that’s not like web hits or something that would be a great thing to 
learn, I haven’t learned it yet.

Kristin: To kind of go along with that, are you measuring social media effects?

Kamden: We do. We measure our followers. We measure our followers or friends. We 
measure our response that we’re getting. I’m just not sure that those results our tangible 
enough. They might be, you know, measuring an output, but they’re not necessarily 
measuring an outcome. So I think that they’re kind of maybe… I don’t want to call them 



inferior methods, but I don’t know that we’re getting the information we need by doing 
that.

Kristin: How do you anticipate using it in the future?

Kamden: I think as the field develops our message will definitely be enhanced. So, I 
ultimately hope that we would be able to increase our base of supporters through social 
media and increase our level of awareness, but I think a lot of that depends on what tools 
emerge in the future because that can totally change, you know, how we do what we do.

Kelsey’s Interview with Paul Stern:
Kelsey: Do you use social media in your P.R. campaigns?

Paul: Yes.

Kelsey: And how do you use it?

Paul: As a way to network with our past clients and realtors, those are the two groups 
primarily.

Kelsey: Alright, how do you anticipate using it in the future? Are you doing the same things 
as you do now? Or are you doing something else?

Paul: I think it’s kind of hard to say, it’s very much an evolving media, an evolving channel. 
We used to spend an awful lot in TV, radio, the newspaper and (we) are finding that a lot of 
buyers these days are getting dull of that, so we are trying to make a transition to new 
media, to the new channels, and we are kind of struggling to figure out if it’s really effective 
or not.

Kelsey: What new channel are you using?

Paul: We are on FaceBook primarily, we used to do a fair amount of e-mail like via 
conference contact and what not and I think people are starting to feel like even that’s bad.

Kelsey: How do you find out new social media networks like Twitter?

Paul: I don’t know if I even know how to answer that, because I get all these different feeds, 
so I think that the closest thing to the right answer would be either through my friends’ 
kids that are high school age, college age and what not and try to find out what’s active 
engagement for that age group, and then, you know I get a lot of web feeds where Google 
feeds me ads, articles rather that are on the subject.



Kelsey: So do you have people in your company that specialize in looking for these social 
media?

Paul: No, but I want one, you want a job?

Kelsey: Yea, I’ll take it!

Kelsey: How are you measuring social media effects?

Paul: We do our best to try whenever we actually sign the deal on a home so part of the 
interaction of the sales person with the buyer is “how did you find us” and if it was by web 
site, we’ll find out, hopefully, but there’s a lot of inaccuracy, it’s very hard for us to put a 
finger on why somebody ended up with us, and at the end of the day, as long as they 
bought, I’m happy. We’re spending a whole lot less money now than we ever did on normal 
advertising.

Kelsey: Because it’s more web based now, is that why?

Paul: Yea.

Kelsey: And how do you think students should prepare for a career in public relations in 
relation to social media?

Paul: Spend some time understanding how, I guess, how our society is changing, and how 
people are using social media and maybe how dull people are getting to print advertising, 
like I think the whole, the average buyer is more of, I guess people are opting in, instead of 
being impaled with advertising messages like they used to be two decades ago.

Desiree’s Interview with Janice Muhkia:
Desiree: Good morning Janice.

Janice: Good morning. 

Desiree: We’re going to interview you on social media and how you guys observe it in your 
work place. Can you state where you work please?

Janice: I work for Florida Advance Technological Education Center it’s a long  name you can 
just say F.A.T.E. It’s a national science foundation center for manufacturing which is at 
Hillsborough Community College.

Desiree: Ok that’s interesting. Ok we have a couple of questions we want to ask you, I’m 
about to start with the first question. How do you use social media in your PR campaign?



Janice: Well what we do is we would like to promote manufacturing and technological 
education to all the schools in Florida. We recently we started a social media campaign to 
create a platform for industry educated as well as students to interact through FaceBook. 
We have an online profile at FaceBook.com/florida. So what we do our things like blogs, we 
update everything like upcoming events and we have monthly newsletters in blog format 
so we connected that to our FaceBook page. We have a lot of industry people at the 
moment out there can students can avail off. Unfortunately we have not been able to 
capture the student audience as yet so we are exploring in order to capture that audience. 
Perhaps one avenue would be to take advantage of the FaceBook social media ads that 
come up in the sidebar. So we are looking into to that to see if that is something we need to 
invest in. 

Desiree: Ok very well answered.

Janice: Thank you.

Desiree: For the next question, how do you anticipate using it in the future?

Janice: Well like I just said we would definitely like to capture students and right now it’s 
more like a one-way communication where we are writing most of the stuff, but in the 
future as we get more students we would like more active participation from them like 
Florida industry tours where you take students all around the Tampa Bay Region and go 
and visit all the manufacturing sites. One avenue would be for students to blog about that 
experience what they learned. They can see first-hand what kind of careers they have so 
that’s one avenue that we would definitely like to perhaps tackle. 

Desiree: So you are trying to start a two-way communication system.

Janice: Yes.

Desiree: For the third question, how do you find out about new social media tools and 
applications?  Do you have someone that monitors that?

Janice: We are all in this new, I’m also new to that because I just graduated from college so 
as we seek out their newspaper and social networking site, if I see anything interesting out 
there like daily news scripts, we definitely go in to see if it is something we want to jump 
into or not.

Desiree: Ok

Janice: Our social networking thing is pretty much in the infancy stage, so we are just 
learning and observing and seeing what everyone else is doing and seeing if that’s a track 
we want to follow



Desiree: Ok understandable. Is anyone in your company considered a social media expert? 
Or do you have a group of employees with social media knowledge or experience? Well you 
kind of just said that you guys are all learning

Janice: We are all learning. I guess I’m the person who follows all the trends and I’m the 
only media person there. They did not have media person prior to me coming on board, so 
it’s on the job training

Desiree: Learning day-by-day.

Janice: Yes.

Desiree: Ok. Are you measuring social media effects?

Janice: That is one thing that…. actually tomorrow I’m meeting with the Hillsborough 
Community Department Public Relation Director and they are also launching this social 
networking campaign. We only have FaceBook, but they have FaceBook, Twitter, and a 
couple of other things so I’m hoping she can give me some tips on how we can measure 
what we have done so far. For us, it’s been less than six months that we’ve gotten into this 
but we’ve had a lot of industry participation and when I talk to they definitely want to be 
involved in this, in what we are doing but I guess in one bad thing in that is that you have to 
be 18 years old to get into FaceBook and the with the high school students perhaps that 
might be the reason we can’t get to them is because they can’t get into FaceBook if they’re 
not 18 years old. 

Desiree: Really? High School students are on there.

Janice: Oh, perhaps that’s a new change.

Desiree: It’s not, it’s fairly new.

Janice: We probably didn’t know too but that wasn’t the case and so that’s why we only 
have industry people and have not been able to get the high school feedback, so there you 
go. Did I answer your question?

Desiree: So you’re basically saying that you’re going to find people to help you, you want to 
start measuring the effects but you haven’t really gotten there yet.

Janice: We haven’t gotten to that benchmark point as yet and in a year or so by the end of 
this year once we invest in the FaceBook ad, that’s the time we will start measuring. 

Desiree: To get more feedback first.

Janice: Yea. Right now we are not only investing money but time. It is an investment but 
once you put the buck out there….



Desiree: You want to be serious about it….

Janice: Yea. That’s the last part of the race.

Desiree: Ok. For our next question what should students be learning now to prepare for a 
career in Public Relations like the old ways versus the new ways, how would you say that it 
has evolved?

Janice: I would definitely say that you should be really up to date with any modern 
marketing tools. When I got out of college, I got this job while I was in school so it was a 
good thing but when I graduated I came to know blogging really, really well. It’s a really 
valuable tool. Another thing is pod casting, I know Dr. Burns is very high on that and she 
taught us that and I have been able to use that in my job pod casting, blogging, you know 
being  able to participate in forums, discussion boards, I think these are some of the things I 
can think of on the top of my head.

Desiree: So we should be learning and looking into it?

Janice: Yes and definitely anything that is new like making a video, PSA’s that was a really 
big thing. Last year, I guess when you get to your advance courses I guess you will be able 
to do this as well as part of our advance Public Relation class we formulated an in-depth PR 
campaign for a non-profit organization in Tampa and to provide our own non –profit 
organization and we created 30 second or minute PSA something like that is really, really 
important learning how to video graph and putting all that together

Desiree: Putting all the new technology together.

Janice: Yea.

Desiree: Ok. For our last question what social media should….well you kind of just 
answered that question what social media tools and applications should students be 
knowledgeable of but you just said like the pod casting.

Janice: Pod casting, blogging, forums, twitter, FaceBook, and now also I found out they, you 
know, FaceBook, Twitter and all these things out there for everyone to use, but there are 
specialized social networking sites that are industry focused and those are. I can’t think of 
any on the top of my head but if you go and research those industry focused social 
networking tools where you can just reach out to industry people. 

Desiree: Ok. Well you definitely answered all of our questions in depth. You did a good job. 
Thank you so much for your time.

Janice: Well thank you so much and what are your names?

Desiree: My name is Desiree.



Amanda’s Interview with Niki Paksoy:

Amanda: Please state your name.

Niki: My name is Niki Paksoy.

Amanda: Okay, and where do you work?

Niki: I’m the marketing director and creative services director at United Way.

Amanda: First question, how do you use social media in your PR campaign?

Niki: If we have an event, we do the normal e-mails, sometimes we do invitations. We have 
a dedicated FaceBook page that we put it out on. So we put it on FaceBook send it to 
everyone who is a friend and say share - you know, hit the share button. We also tweet 
about it. If we have a volunteer opportunity, we’ll do the same thing. We pretty much use 
the same way. As far as fundraising, we don’t really use it that much. Unless there - WE 
have a food crisis right now. There are a lot of food banks getting the same amount of 
donations, but a lot more people who need it. So we did a Help Hometown Hunger 
Campaign. And so we sent that out the same way to try let people know. But we also 
approached the media, you know, tv and newspapers and all that, so we kind of combined 
traditional with new.

Amanda: How do you anticipate using social media in the future?

Niki: We are still studying that. We’re not sure how to use it effectively in fundraising. For 
example we still do the one on one with United Ways in the work places. So we go out to 
the workplaces and contact people that way. I think there’s a way to do it but and our vice 
president of marketing is reading books - how does it apply to fundraising. I’d like to be 
able to use it more effectively that way, but we haven’t figure it out yet.

Amanda: How do you find out about new social media tools or applications?

Niki: I get an e-mail newsletter on social media everyday so I stay current based on that. 
And then also just reading magazines. We have a guy in our office who’s all over this stuff. 
Especially the newest things.

Amanda: Well that sort of answers our next question: is anyone in your company 
considered a social media expert or do you have a group of employees that have expert 
knowledge on social media?

Niki: Well our web master is always current on what’s going on out in the world and then 
our vice president of marketing - he’s downloaded the NASA widget about the rocket that 



was supposed to go off today and he’s walking around saying “it’s going off at eleven, it’s 
going off at eleven!” He’s a geek in that way.

Amanda: Are you measuring social media effects right now?

Niki: That’s why I’m here today because the other thing I was going to say was we know 
how many people view our website. That’s pretty easy - Google Analytics, how many people 
read our newsletter, and we know how many friends we have. But how many of those that 
are sharing our messages and all of that, we don’t know how tot do that.

Amanda: Do you think you have any specific challenges with trying to measure it? Or you’re 
just not sure at all how to go about measuring it yet?

Niki: I don’t know, someone must know how to do it so I just need to learn it.

Amanda: What should students be learning now to prepare for a career in public relations? 
Should we completely abandon the old ways and focus specifically on the new ways or do a 
little bit of both?

Niki: I can’t say abandon the old because, you know, I love it when a tv truck pulls up to 
your event and you’re like “oh look!” cause people still watch it. I know newspapers 
circulation down but people still read it and there are a quarter of a million people read 
who read the St. Pete Times. But I think you have to stay on top of it and I think you have to 
look for the next thing. There’s going to be something else. I don’t have the imagination to 
know what it might be but you know there’s FaceBook that all of a sudden reached that 
tipping point and all these boomers are on it and then there’s Twitter but what’s gonna be 
next? I keep seeing other names like Mobi, so what’s going to be the next best thing?

Amanda: What social media tools or applications should students be knowledgeable of as of 
right now?

Niki: Oh well, You all know more than I do - FaceBook and Twitter and there’s one called 
Ming. 

Amanda: I’ve never heard of that.

Niki: Yeah check out Ming, we are trying to use it for photo uploading but it’s also kind of a 
social media website. There’s Mobi, which I’m not familiar with very much at all. I think 
there must be a video one - there’s YouTube definitely, then there’s Hulu but there’s 
probably a more friendly one because everyone is uploading videos now, like to their 
FaceBook pages. That’s pretty much all I know of.

Amanda: Okay well thank you so much for your time.


